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Introduction

Parent Aware is Minnesota’s Quality Rating and Improvement System (QRIS). Parent Aware aims
to help child care and early education programs improve their caregiving and teaching practices,
and helps families find high-quality programs by searching programs’ Ratings at ParentAware.org.
Parent Aware is unique nationally in the investments it has made in its website and the overall
marketing of the child care search tool, initially through private funding and now through funding
from the federal Child Care and Development Block Grant.?

Minnesota invested in the Parent Aware website to make it easier for parents to access
information about early care and education programs in one place. ParentAware.org is a website
where families can search for Rated programs, licensed programs, Head Start, and
Prekindergarten programs, as well as review programs’ health and safety records all on one site.
Additionally, Parent Aware markets directly to families using radio and television ads, and
supports Rated programs in marketing and advertising their Rating to families.

Families have been able to conduct online searches for Parent Aware Rated Programs since 2008.
In 2014, the Parent Aware website underwent a major redesign, and has been updated and
refined every year since then. The reauthorization of the Child Care and Development Block
Grant in 2014 included a requirement that states implement a consumer education website.
Minnesota already met many aspects of this requirement and continues to make improvements to
facilitate the search process and use of the site.

Evaluation is one strategy that supports the continuous improvement of the website and other
components of Parent Aware. In 2018, the Minnesota Department of Human Services (DHS)
contracted with Child Trends to conduct an evaluation to better understand how families in
Minnesota use the internet and the Parent Aware website in their child care search process. Child
Trends used four methods to learn about how the website is working. First, the research team
examined Google Analytics data to gather information about how visitors use the website. Second,
researchers examined Google Trends data to learn more about the child care search terms people
in Minnesota type into Google search. Third, Child Trends, in collaboration with Child Care Aware
of Minnesota, conducted an online survey about visitors’ perceptions of the site. Finally, the team
conducted phone interviews with parents to gather feedback about their experience on the
website.

This report describes the research questions and key findings from each data collection activity.
These findings highlight what parents and other consumers of child care report about Minnesota’s
online child care search tool on the Parent Aware website. As such, the findings are important for
informing possible refinements to the website so that families can use it to choose high-quality
early care and education settings that meet their needs.

Use of the Internet to Search for Child Care

Child Trends used Google Trends and Google Analytics for two purposes: to learn more about how
parents and other consumers of child care use Google to search for and find care, and to
understand how visitors to the Parent Aware website interact with the site. Implementers of the
website can use the findings from these analyses to enhance their marketing efforts and to inform
changes to the website.

Child Trends aimed to answer several research questions using data from Google Trends and
Google Analytics. In particular, the research team wanted to identify popular keywords and

1 Cleveland, J., Starr, R, Friese, S., Sosinsky, L., Li, W., Beckett, A., & Tout, K. (2015). Statewide Expansion of Parent Aware Ratings: Year 3
Report. Minneapolis, MN: Child Trends.
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phrases used to search for child care and determine popular search criteria used on the Parent
Aware website.

What are popular keywords and phrases people use to search for child
care?

Google Trends is a Google service that results in an “indexed” or “normalized” comparison of
select keywords or phrases that internet users type into Google search over a specified time, in a
specified geographic region—referred to as “search volume.” Child Trends used Google Trends
search volume index data to examine key search terms and phrases related to searching for child
care in Minnesota. Working with DHS and other content experts, the research team generated a
list of potential search terms to examine.

Child Trends analyzed child care search term data going back to 2004 and found that the terms
used in child care searches varied throughout the year. Among the approximately 20 terms
examined, “daycare,” “preschool,” and “child care” were the most searched-for terms on Google.?
Because Google data is an index, the most commonly searched term in Minnesota would get a 100,
the least commonly searched term would get a 1, and a moderately searched term would get a 50.
Table 1 shows that, in January, on average, the term “preschool” was searched most often (with an
index of 86) and that “child care” was searched least often (with an index of 48). Across all months,
on average, searches for “child care” were moderate to very low, while “daycare” and “preschool”
were searched for moderately to heavily. Historically, most searches using these three search
terms occurred in August and January, on average. Searches for the term “preschool” also tended
toincrease in January and September, on average. While searches that used the terms “child care’
and “daycare” fell off most in November and December, searches that used “preschool” fell most
sharply in June and July, on average.

)

Table 1. Total average search index in Minnesota per month, by search term
(January 2004-February 2019)
Month Child Care Daycare Preschool

January 48 74 86
February 48 72 82
March 46 69 77
April 49 69 73
May 46 70 65
June 43 70 52
July 46 75 58
August 51 83 76
September 45 70 85
October 42 65 71
November 37 59 76
December 35 58 60

Source: Google Trends analysis, Child Trends, 2019.

To present a snapshot of Google search activity, Figure 1 displays search terms that people in
Minnesota typed into Google search from February 2018 to February 2019. During this period,
the term “daycare” was the most frequent search term, followed by “preschool,” “child care,” and,

2 Other terms examined were Baby sitter, Care.com, child care rating, find child care/day care, free child care/day care, Head Start,
Help paying for child care/daycare/day care, nanny, parentaware.org, pre-k, pre-kindergarten, search child care/day care.
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finally, “Parent Aware.” In comparison to the other search terms, “Parent Aware” was searched for
infrequently.

Figure 1. Indexed comparison of how frequently child care search terms were used in Google
search in Minnesota (February 2018-February 2019)
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Source: Google Trends analysis, Child Trends, 2019.
How are people navigating the Parent Aware website?

Google Analytics is a service that generates statistics about how visitors interact with a website,
including how long they remain on a website and which pages they visit, as well as demographics
about visitors. Child Trends examined Google Analytics data about the Parent Aware website for
an eight-month period, from June 2018 through January 2019.

The analysis of the visitor data showed that January 2019 was the month with the highest number
of visitors to the website (n = 8,512, includes duplicates; see Table 2). Further, a majority of
visitors to the site from June 2018 to January 2019 (76 percent) were new visitors. Child Trends
also compared the January 2019 web traffic to traffic during a similar time of year in 2015: During
the analysis period of January 7 to February 10 of 2015, 14,300 visitors (including duplicates)
went to the Parent Aware website.® This time period followed a robust radio marketing campaign
in 2014 that consisted of radio ads, paid search recommendations, social media placements, and a
television marketing campaign targeting women with children under age six.* This suggests that
the robust marketing campaign was successful in driving traffic to the Parent Aware website.

During the analysis period, the average session duration for visitors to the Parent Aware website
was five minutes and 45 seconds. Industry standards suggest that two to three minutes is a good
session duration.®> Child Trends also examined bounce rate (a measure of visitor engagement),
which is the percentage of visitors who navigate away from a site after viewing just one page. Over
the eight-month period, the bounce rate remained stable and low, averaging 33 percent. Industry

3Cleveland, J., Starr, R, Friese, S., Sosinsky, L., Li, W., Beckett, A., & Tout, K. (2015). Statewide Expansion of Parent Aware Ratings: Year 3
Report. Minneapolis, MN: Child Trends.

4Cleveland, J., Starr, R, Friese, S., Sosinsky, L., Li, W., Beckett, A, & Tout, K. (2015). Statewide Expansion of Parent Aware Ratings: Year 3
Report. Minneapolis, MN: Child Trends.

5 https://www.spinutech.com/blog/digital-marketing/7-website-analytics-that-matter-most/
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standards suggest that a bounce rate lower than 40 percent is excellent.® These findings are
similar to the website’s average session duration and bounce rate in 2015, the last time website
analytics for Parent Aware were evaluated. Google Analytics data from that year show that the
bounce rate was 34 percent and the average session duration was five minutes and 23 seconds.”

Table 2. Overview of ParentAware.org web traffic, July-2018-Jan. 2019

Session Bounce
e BRI Duration Rate
July 2018 7,193 0:06:06 34%
August 2018 7,360 0:05:43 34%
September 2018 7,415 0:05:16 33%
October 2018 7,176 0:05:40 34%
November 2018 6,291 0:05:42 33%
December 2018 5,715 0:05:35 34%
January 2019 8,512 0:05:56 31%
Total 49,662 NA NA
Average 6,389 0:05:45 33%

Source: Google Analytics analysis, Child Trends, 2019.

Most site visitors from within Minnesota were from the Minneapolis-St. Paul (86%) metro area.
Additionally, demographic data were available for 36 percent of website users, showing that most
visitors were women (80%) and less than half were ages 25 to 34 (45%).

Child Trends also examined child care search results that occurred when visitors used the
website’s search function. Website visitors can filter their search by program type, Star Ratings,
geographic distance, hours of operation, schedule, ages served, and other categories. Due to data
limitations, the research team was not able to examine how website visitors used filters to search
for child care providers. However, past analysis indicates that the Parent Aware website search
users most frequently filtered their search by geographic distance and Star Rating.? During the
time period from June 2018 through January 2019, visitors to the website used the search
function to view the webpages of 11,158 providers; on average, providers had 10.3 pageviews.’
On average, Four-Star Rated providers received more pageviews than any other Rating level, and
nearly three times the overall average pageviews (Figure 2). This suggests that visitors are clicking
on more Four-Star Rated providers to gather information about the providers. Additionally, on
average, centers and family child care providers that were categorized as Head Start received the
most pageviews, (Figure 3), followed by centers and preschool programs.

6 https://www.gorocketfuel.com/the-rocket-blog/whats-the-average-bounce-rate-in-google-analytics/

7 Personal communication, Child Care Aware of MN and Child Trends, 2019.

8 Cleveland, J., Starr, R, Friese, S., Sosinsky, L., Li, W., Beckett, A, & Tout, K. (2015). Statewide Expansion of Parent Aware Ratings: Year 3
Report. Minneapolis, MN: Child Trends.

? Additional analysis of the search filters was not feasible for this evaluation
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Data from 2018 indicate that approximately 2,828 programs in Minnesota out of 10,553, or 28
percent, are Rated (see Table 3). Licensed child care centers are most commonly Rated Four Stars,
whereas Ratings for family child care centers are more equally spread across the levels.
Additionally, most family child care programs in Minnesota do not have a Parent Aware Rating.

Table 3. Participation in Parent Aware, by program type, as of Dec. 31,2018

Parent Aware Rating

AT One-Star | Two-Star | Three-Star | Four-Star | Non-rated

Licensed child care centers 38 56 44 509 931 1,578
Head Start/Early Head Start 0 0 0 288 15 303
Public school prekindergarten 0 0 0 739 7 746
Licensed family child care 266 355 354 179 6772 7,926
Total 304 411 398 1,715 7,725 10,553

Source: Minnesota Department of Human Services, Develop, 12/31/2018

Visitors’ Perceptions of ParentAware.org

While Google Analytics can provide information about how visitors navigate the Parent Aware
website, it is also useful to hear directly from visitors to the site about their experience using it.
Child Trends used two strategies—an online survey and a phone interview—to question visitors
directly about their perceptions of the website. Online surveys were available in English, and
interviews were conducted in English and Spanish. With both data collection efforts, researchers
aimed to better understand the experiences of website visitors and identify possible refinements
and improvements to the site.

Method and demographics

Online survey

Child Trends, in collaboration with Child Care Aware and their IT vendor, The Nerdery, developed
a pop-up window that appeared on the Parent Aware website. The purpose of the pop-up window
was to present website visitors with an opportunity to complete a short survey to share their
feedback about the website.

The pop-up window appeared when visitors stayed on the website for more than two minutes. The
pop-up window contained the text, “We need your feedback! Tell us about your experience on this
website.” Visitors were prompted to click on one of four emoticons to express their experience of
the website. In addition, text at the bottom of the window informed visitors that by responding to
the question, they would be taken to a 10-question survey about the Parent Aware website, and
have a chance to win a $25 or $100 gift card.'° When visitors clicked on one of the four emoticons,
a new tab opened, containing the survey on the SurveyGizmo platform. The pop-up window and
the online survey were simultaneously launched on 12/17/2018 and closed on 2/07/2019. Figure
4 contains a screenshot of how the pop-up window appeared to individuals who visited the
website for more than two minutes.

10 Survey respondents were entered into a gift card lottery to win one of sixteen $25 gift cards and one $100 gift card.
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Figure 4. Image of the pop-up window on the Parent Aware website

SelectLanguage ¥ Need Help? 888.291.9811 FOR PARENTS FOR PROGRAMS
Website Feedback

We need your feedback! Tell us about your experience on this website:

DEORDRD)

By responding to this question, you will be taken to a 10-question survey about the Parent Aware website
and have the chance to win a $25 or $100 gift card.

Go to Survey

Contact us

Source: Parent Aware website, 12/17/18 - 02/07/19.

During the duration of the survey from 12/17/2018 to 2/07/2019, the Parent Aware website
received a total of 12,344 visitors; however, it is not known how many of the 12,344 total visitors
stayed long enough to see the pop-up window.

The survey contained questions regarding respondents’ experience using the Parent Aware
website. Respondents were asked how they first found out about the Parent Aware website,
whether they were able to find the specific information they were looking for, whether they were
able to find a child care provider from the website, and whether various search features and
additional information available on the website were useful to them.

Respondents were asked to indicate the helpfulness of the following search filters:

Hours of operation
Schedule

Child age

Program type
Parent Aware Rating
Name of program
Location

Distance

Yearly schedule
Environment
Languages

Child Care Assistance Program (CCAP)

Respondents were asked about the helpfulness of the following additional information available
on the website:

License status

Information on provider type

Information on child care programs
Information on Parent Aware Ratings
Information on guides and other resources
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At the end of the survey, respondents were asked their age, race/ethnicity, and total household
income. Respondents were asked to check all race/ethnicity options that applied to them. Some
respondents chose more than one option, and results of this question total more than 100%.
Demographic characteristics of the sample are provided in Table 4.

Table 4. ParentAware.org survey respondents’ demographics

Demographics n % \
Age (n=230)
18-25 28 12%
26-35 112 49%
36-45 54 23%
46-55 22 10%
56-65 8 3%
66 or older 6 3%
Hispanic (n = 229)
Yes 14 6%
No 202 88%
| prefer not to answer 13 6%
Race (n =226)
White 158 70%
Asian 17 8%
Black or African American 17 8%
| prefer not to answer 18 8%
Mixed-Race 10 4%
American Indian or Alaska Native 5 2%
Native Hawaiian or other Pacific Islander 1 0%
Total household income (n = 228)
Less than $15,000 27 12%
$15,000 - $25,000 14 6%
$25,001 - $35,000 25 11%
$35,001 - $45,000 26 11%
$45,001 - $55,000 23 10%
$55,001 - $65,000 15 7%
$65,001 - $75,000 12 5%
$75,001 - $85,000 11 5%
$85,001 - $95,000 7 3%
$95,001 - $100,000 9 4%
More than $100,000 39 17%
| prefer not to answer 20 9%

Note. Respondents could choose more than one racial or ethnic category so percentages may exceed 100%. A new category “Mixed-
Race” was created as a part of analysis to reflect respondents who chose more than one racial or ethnic group.
Source: Parent Aware Online Survey, 12/17/18 - 02/07/19, Child Trends.

The findings described throughout the remainder of this report are data from the 239
respondents who answered most or all the questions in the online survey. Because respondents
could skip some questions, the number of respondents varies by question. The different sample
sizes are noted in each table.
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Phone interviews

After respondents completed the online survey, they were asked to participate in a phone
interview with Child Trends staff to give additional feedback about the Parent Aware website.
Child Trends staff followed up with respondents who indicated interest in the phone interview. In
addition, Child Care Information Specialists from Child Care Aware Resource and Referral
(CCR&R) informed callers that they could participate in the survey if they had used the Parent
Aware website.

A total of fifteen parents (n = 15) agreed to participate in a phone interview. All the interviewees
were recruited by the online survey, as none of the individuals who were referred to Child Trends
by the CCR&R agents responded to requests for the interview. Interview respondents were
informed that the interview would take up to 30 minutes. All interviews were recorded to support
note-taking and deleted after this report was written. The phone interview questions and the
responses are displayed in “Insights from Interviews” boxes throughout the report, as well as in
the actual body of the text.

Findings
How did the survey respondents rate their overall experience with the website?

Most of the respondents reported that they were either satisfied or very satisfied with their
overall website experience (79%, n = 157/198). Few respondents were neither satisfied nor
dissatisfied (12%, n = 24/198), or dissatisfied (9%, n = 17/198; see Figure 5). Note that 41
respondents left this question unanswered.

Figure 5. Respondents ratings of overall website experience (n = 198)

44%
35%
12%
. i
Satisfied Very Satisfied Neither Dissatisfied

© © O B

Source: Parent Aware Online Survey, 12/17/18 - 02/07/19, Child Trends.
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How did survey respondents first learn about the website?

Most of the respondents either learned of the Parent Aware website through Child Care Aware
(25%), or through other means not listed in the options and not otherwise specified (23%; see
Table 5). Respondents also learned of the website from an internet search (18%), their child care
provider (14%), or a friend or family member (14%).

Table 5. How respondents first learned about the website (n = 236)

Method n %

Child Care Aware 60 25%
Other, not otherwise specified 55 23%
Internet search 43 18%
Child care provider 34 14%
Friend or family member 32 14%
| don’t remember 12 5%

Source: Parent Aware Online Survey, 12/17/18 - 02/07/19, Child Trends.

Most of the phone interview respondents (53%) said they had been referred to the website by
staff from various social service programs, including their county’s social worker or case manager,
or Early Childhood Family Education (ECFE) or other similar programs. Other common methods
included general internet searches (33%) and referrals from friends who were previous users of
Parent Aware (13%).

Were respondents able to find specific information they were looking for?

Respondents were asked to rate their ability to find specific information from the website (see
Table 6). They were given four options ranging from “Yes, easily” to “No, | couldn’t find what | was
looking for.” Respondents who were not looking for anything specific from the website were also
given a “not applicable” option.

Most respondents said that they were able to find the specific information they were looking for
from the website (84%, n = 198/235). Within this group, there were more respondents who said
they were able to easily find this information (61%), than those who said it took some effort (39%).
Only a small portion of the respondents (14%) could not find what they were looking for from the
website.

Table 6. Respondents’ ability to find specific information from the website (n = 235)

Ability to find specific information

Yes, easily. 120 51%
Yes, but it took some effort. 78 33%
No, | couldn't find what | was looking for. 34 14%
Not applicable, | wasn’t looking for anything specific. 3 1%

Source: Parent Aware Online Survey, 12/17/18 - 02/07/19, Child Trends.
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Within the group of respondents who could not find what they were looking for, 42 percent
reported a problem with the search function, suggesting that website visitors found the search
functions difficult or not intuitive to use. For example, respondents stated:

e “Tried to search by location around my home but it didn't work. | was able to search by name,
which is only helpful if | already know of a provider.”
e “lam not able to search for specific hours.”

Other respondents expressed wanting more information on openings (18%) and pricing (9%).

e Avrespondent said that they “[couldn’t] tell if people have availability.”
¢ Onerespondent said that they could not find information on “childcare cost per hour in
[their] area.”

Respondents provided other comments (15%) indicating they were not able to find information on
scholarships or financial support.

e Arespondent wanted guidance on “how [to] receive a grant and how much...[the schools are].”

e Similarly, another said, “I'd like to know what portion [of] Parent Aware scholarship receiving
providers (excluding public schools) serve kids year-round.”

Most phone interview respondents (69%) said they were able to find almost all of the information
they needed on the website, aside from providers’ open slots in their programs. Respondents also
mentioned that they had had a hard time finding pricing and information about scholarships.

Were respondents able to find a child care provider?

Just over half of respondents (55%, n = 127) who were looking for a child care provider were able
to find one (see Table 7). Of this group, most were able to find one who met all their needs (37%, n
= 85), while others could find one who did not meet all their needs (18%, n = 42).11

Table 7. Respondents who were able to find a child care provider on the
Parent Aware website (n = 231)
If you were looking for a child care provider on this

website, were you able to find one?

Yes, one that met all my needs 85 37%
I wasn't looking for a child care provider 74 32%
Yes, but not one that met all my needs 42 18%
No 30 13%

Source: Parent Aware Online Survey, 12/17/18 - 02/07/19, Child Trends.
Just under one-third (32%) of respondents were not using the Parent Aware website to look for a
child care provider.

The visitors’ responses about their success in finding a provider were also examined by income
level. Respondents with income levels between $25,001 and $65,000 were most likely to report
success in finding a provider that met all their needs (63%), followed by those with incomes above
$65,000 (58%). Those with incomes at or below $25,000 were least likely to find a provider that
met all their needs (43%). Past research in Minnesota indicates that family income level may
correlate with the number of child care providers that a family considers when deciding which

11 Child Trends is not able to confirm whether those who said they found a provider that met all their needs
ended up using that provider for early care and education services.
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child care provider to choose. In 2011, families with annual incomes at or above 175% of the
federal poverty level seriously considered twice as many providers as families that were living in
poverty.1?

Insights from Interviews (n = 15)

Most interview respondents (80%, n = 12/15) stated that the purpose of their latest visit to the Parent Aware
website was to find child care.

Half of the interview respondents (50%) said that the Parent Aware child care search tool had helped their search
process by offering key information about the provider. The search tool helped parents develop a short list of
providers who met their needs.

“I found options [from Parent Aware] but none of them have openings ... | will keep searching on Parent Aware.”

Three respondents (21%) reported that the search tool helped them find a provider that fit their needs.
“Yes, | actually did find a provider. Although | have three children and finding a provider that had openings for all
three of them (two preschool and toddler aged) was very difficult . . . | don’t think that | would have had any of that
set up, or been successful, had it not been for the Parent Aware website. It’s an excellent resource.”

Three other respondents (21%) reported that the search tool did not help them find a provider.
“The options that were available were not to my needs. The prices were too high. This is how | ended up opening my
own in-home care.”

Helpfulness of search functions and the website overall

Respondents were asked to rate the helpfulness of the search functions available on the Parent
Aware website. The search functions were listed in a grid, and respondents were asked to rate
each one as “helpful,” “not helpful,” or “| did not use this search function.”

The top three search functions rated as helpful by the respondents were location (74%), child age
(73%), and program type (73%; see Table 8). Additionally, these respondents used the location
search function the most (81%). Overall, respondents rated search functions as more helpful than
not; fewer than 10 percent of respondents rated a search function as “not helpful” (see Table 8).

The three least-used search functions, as rated by respondents, were languages (52%),
environment (50%), and CCAP (child care assistance program; 47%). Over half of the users did not
use the languages search function. These findings are in line with the respondents’ demographics.
Since most of the survey respondents were white (70%), and almost a fifth of respondents had a
household income over $100,000 (17%), it is not surprising that over half of respondents overall
did not use the languages and CCAP search functions.

12 Forry, N., Blasberg, A, Tout, K., Isner, T., Carlin, C., & Davis, E. (2011). Child Care Decision-Making and Perceptions of Quality. Child
Trends, University of Minnesota, Wilder Research. https://www.childtrends.org/wp-
content/uploads/2018/03/ChildTrendsBrief Decision Final2.pdf.
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Table 8. Respondents’ ratings of the search filters

| did not use this

Search function Total N Rl NI search function
% n n \ % \
Location 225 167 74% 15 7% 43 19%
Child age 225 164 73% 10 4% 51 23%
Program type 225 164 73% 7 3% 54 24%
Distance 222 153 69% 16 7% 53 24%
Hours of operation 226 154 68% 13 6% 59 26%
Schedule 224 151 67% 10 4% 63 28%
Parent Aware Rating 224 151 67% 14 6% 59 26%
Name of program 226 151 67% 8 4% 67 30%
Yearly schedule 226 132 58% 11 5% 83 37%
CCAP 220 111 50% 6 3% 103 47%
Environment 223 102 46% 10 4% 111 50%
Languages 220 98 45% 8 4% 114 52%

Note: Top three highest percentages for each category are bolded.

Source: Parent Aware Online Survey, 12/17/18 - 02/07/19, Child Trends.

Respondents were asked to rate the helpfulness of other information and resources available on
the Parent Aware website. All the additional available resources and information were listed in a
grid, and respondents were asked to rate each item as “helpful,” “not helpful,” or “I did not look at
this additional information.” Respondents rated license status (78%), information on Parent
Aware Ratings (74%), and information on provider type (73%) as most helpful (see Table 9). Similar
to respondents’ rating of the search functions, most respondents rated the additional available
information as “helpful” rather than “not helpful.” Fewer than 5 percent of respondents marked
additional information as “not helpful.”

Some respondents also reported not using some of the additional information that was available,
such as information on child care programs (36%), information on guides and other resources
(35%), and information on provider types (26%). This shows that while information on provider
type may be useful to others (73%), some people (26%) still do not use it as a tool to help them find
child care.

Table 9. Respondents’ ratings of the additional available information

| did not look at

Search function Total N Helpful Not helpful ﬂ:\lS addltlf)nal
information
% % n %

License status 223 | 174 78% 2 1% 47 21%
Info on Parent Aware Ratings 227 169 74% 10 4% 48 21%
Info on provider type 226 | 164 73% 4 2% 58 26%
Info on child care programs 226 138 61% 6 3% 82 36%
Info on guides and other 295 135 60% 11 59 79 359
resources

Note: Top three highest percentages for each category are bolded.
Source: Parent Aware Online Survey, 12/17/2018 - 02/07/2019, Child Trends.
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Insights from Interviews (n = 14)

The majority of interview respondents who used the Parent Aware child care search tool (86%) indicated that the
location filter was the most useful function.

“Location was the most useful [function] for me because with three children, | did not want to commute everywhere.”

Star Ratings (43%), provider type (43%), hours (36%) and license status (21%) were also reported as helpful
features of the search tool.

The Star Ratings feature was helpful because it was “nice not to have to look through hundreds [sic] of names [of
programs] that haven’t even participated in Parent Aware.”

Filtering by provider type was helpful as most respondents already knew which provider type they were
seeking. “Narrowing down the research by type of program that | was looking for was really helpful because | didn’t
have 50 or even 20 to go to, especially those that weren’t even applicable. | was able to choose a center, instead of
Head Start or a public pre-school.”

Most interview respondents (71%) agreed that the addition of a school district search filter would be helpful.

“[SIchool district is huge . . . It would be so nice if you can just plug in your zip code and were able to find out that your
kid can’t go to a certain school because it’s outside of the school district so our buses wouldn’t be able to pick your kid

”

up.

Many of the respondents (57%) also suggested the tool could be improved if providers updated the open slots in
their programs.

“It would be helpful if they could see the most up-to-date opening in the site. But | also understand that it all depends
on birthdays, when they’re moving in and out of age brackets, and when the parents are checking for availability.”

The “Contact Us” button

Respondents were asked to rate the visibility of the “Contact Us” button on the website (see
Figure 6). The button appears when the chat function is offline. Clicking on the button allows a
visitor to enter their name, email address, and phone number; then, a Child Care Information
Specialist follows up with the visitor as soon as possible.
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Figure 6. Screenshot of ParentAware.org homepage, displaying “Contact Us” button

Select Language v Need Help? 888.291.9811 FOR PARENTS FOR PROGRAMS

L ANeIVIA [ LEARN @ SEARCH
Aware

Too many of Minnesota's children are
not prepared for kindergarten.

Parent Aware gives you the tools and information
to find the best quality child care and early
education for your child.

Find child care and early learning programs near you
Note: The button location is noted with a purple circle.
Source: Parent Aware Website, 02/19/2019.

Contact us

The majority of respondents rated the visibility of the button as good, very good, or excellent
(66%; see Figure 7).

Figure 7. Visibility of the “Contact Us” button (n = 225)

37%
21%
18%
13%
I )
Poor Fair Good Very good Excellent

Source: Parent Aware Online Survey, 12/17/2018 - 02/07/2019, Child Trends.

As seen in Figure 8, most of the respondents (82%) did not use the button. Respondents who used
the button reported that it was easy or very easy to use (71%, n = 27/38).
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Figure 8. Ease of using the “Contact Us” button (n = 210)

82%

7% 8%

5%
1% 1 ] -
Very difficult Neutral Easy Very Easy NA I didn't use it

Source: Parent Aware Online Survey, 12/17/18 - 02/07/19, Child Trends.

Beyond the “Contact Us” button, phone interview respondents were asked about the difficulty of
using the entire website. Almost all (92%) of the respondents rated the website as very easy and
moderately easy to use.

Would any of the following make the site easier to use?

Phone interview respondents were asked to indicate whether specific, given improvements to the
website would make the site easier for them to use. The improvements interviewees were asked
to consider included live help from staff, a more interactive map, a cell phone app, more
information in the provider file, and more information about high quality care (see Table 10).

All participants agreed that having more information in the provider file would be helpful, as
would more information about high-quality care and an interactive map. Most respondents (77%)
thought that the live help from a Parent Aware staff member would aid their search.

e Onesaid, “I do like [the] chat [option]. | think that would be helpful. | know there are other
websites [that have that feature]. That could be helpful if I'm not finding what | need there,
maybe | need somebody to tell me where to get it.”

The interviewees were most split (64%) on the option of the cell phone app. This result reflected
differences in respondents’ preferences regarding technological appliances.

¢ Onerespondent saw the benefit of a Parent Aware app, saying “Yes, yes, | would definitely
use that. Like | said, I'm a mother of four children and | don’t always have time to sit down on my
iPad and computer but I've always got my phone near so if | needed to jump on and quickly
check something out, a cell phone app would be super helpful. I'd much rather sit down and do it
at my computer.”
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Table 10. Respondents who agreed that possible new features would be helpful

Improvements Total N n %

More information in provider file 11 11 100%
More information about high quality care 11 11 100%
More interactive map 10 10 100%
Live help from staff 13 10 77%
Cell phone app 11 7 64%

Source: Child Trends in-depth telephone interview, 01/11/2019 - 02/06/2019.

What additional comments did respondents have about the website?

Survey respondents were asked to provide other comments about the website. About one-fifth of
respondents commented (21%, n = 50). The majority of the comments (38%) were related to the
issues with the search tool. The following are some examples of respondents’ views:

e  “There are also many childcare facilities that | can find on google that is not listed on here.”

e “Ifind it very difficult to use this website. The filter options are not as detailed as they could be
based on the large amount of providers available. For instance, when looking for my infant, | had
to filter through the ones that would only take a 3-month, versus 6- or 8-month. | had to view
each one individually to get that information. Also, the times could be better filtered. Example: |
need someone by 7, not 7:30 or 8am. That would help narrow the search. Including 4:00, 4:30,
5:00 and 5:30pm.”

e “Search features is too picky with spelling and capitalization. It would be nice if it could be more
intuitive instead of showing no results.”

Respondents also expressed frustrations regarding a lack of updated provider information on file
(26%). In line with other results from the online survey, over half of these respondents (54%)
requested to see up-to-date openings at the provider sites. Others wanted details about the
providers’ curriculum, and more:

e ‘“Itisimpossible to tell if the providers you list have any openings. That takes calling hundreds of
places to see if they have openings.”

e “Onething | suggest that the website needs. . .[is] more details on curriculum they use. Some
providers say briefly that the curriculum [is] approved by Parent aware or other organizations. |
need to know standards and what organization approved their curriculums.”

e “It would be great to somehow include ratings or comments from Google or parents who have
used that center before. Adds more depth to knowing if it is a good place to send my child.”

The remainder of the comments (24%) offered brief and all-around positive feedback about the
website, such as this example:

o “Well designed website. Very helpful in finding daycare and filtering based on preferences.”
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Insights from Interviews (n=9)

Among those respondents with additional comments about their Parent Aware website experiences, most
reiterated topics discussed earlier in the interview or expressed gratitude for the website.

“It's an excellent tool and I'm really appreciative that | was able to utilize that . .. Had | not had that tool, with all of
the centers and providers’ Ratings in one spot at my fingertips, | think it would have been a little bit difficult, trying to
figure out all the providers in my area, [without] having the demographic and geographic information. So it's a real
good thing.”

Others brought up issues such as a lack of Rated providers in some locations.

“The only thing I think | noticed was that there are not a lot of Parent Aware Rated agencies so it’s hard for when
they apply for the scholarship, it’s hard to find one that has openings to bring to.”
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Summary of Findings

Website visitors were generally satisfied with their overall experience on ParentAware.org, and
about half reported that they easily found what they were looking for on the site. The other half
reported that, while they could find what they were looking for, it did take some effort, or that
they were not able to find what they were looking for. Visitors to the site recommended concrete
ways that the website could be made more user-friendly, which include improving the search
function and providing more information about providers' available openings and costs. Among
those who visited the website to find child care, most reported finding a provider who met all their
needs. About three-quarters of website visitors reported searching for care using the location
filter and said that it was helpful; they also found it helpful to search for information about
licensing status, Parent Aware Rating, and program type.

Limitations

The information gathered from the online survey has limitations. First, there is no way to
determine whether a respondent completed the survey more than once. The survey was
programmed so that multiple people from the same IP address could complete the survey; this was
to allow anyone using a public computer the opportunity to view the pop-up window and to take
the survey. A second limitation is that, due to the small sample size, Child Trends did not analyze
the survey findings by income level. Finally, the online survey was available in English only, which
may have limited participation.

Implications

The internet has become an essential resource for families in their search for child care. A better
understanding of how families use the internet, and the Parent Aware website specifically, can
inform Parent Aware’s outreach and marketing efforts to support and educate families about
finding child care that best meets their needs. The analyses presented in this report indicate that
families use the internet to search for child care, and that people search Google using general
terms such as “child care” and “daycare” rather than “Parent Aware.” To connect more young
families to high-quality, Three- and Four-Star Rated child care programs, Parent Aware
implementers may consider ways to enhance marketing and communications about Parent Aware.
For example, Parent Aware could consider increasing its advertisement space on Google, so that
the website is a top result when users search for child care. Parent Aware may also consider ways
to increase search engine optimization by including more instances of the terms “child care” and
“daycare” on the site.

Parent Aware implementers and marketers may want to closely monitor their website traffic if
marketing efforts are increased. Increasing traffic to the Parent Aware website could have
unforeseen consequences such as a decrease in session duration or an increase in bounce rate.
Session duration on the Parent Aware search site has remained steady over the past four years
and reflects that users are engaged once on the site, utilizing the site as a search tool and resource
for available consumer education information about licensing and child care quality. This finding
was substantiated by most survey respondents and interview participants who reported engaging
on the site by using the search filters and other information available to inform their child care
search.

In general, users found the Parent Aware website easy to use; however, they did have suggestions
to improve its ease of use. These include making it possible to save search results and to search by
school district, as well as improving the intuitiveness of the search function so the search does not
result in “no provider.” Parents also reported that they would like more up-to-date information
about the cost of care and the number of openings a provider has. Linking the website to other
databases or data sources may be a way to display current information about providers’ cost and
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openings. Finally, implementers can continue to encourage providers to update their cost and
vacancy information to help ensure that parents can access more accurate and current
information.
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